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WEDDING SEASON BONANZA FOR DOMESTIC JEWELLERY CHAINS

NRIs Don’t Miss Golden Opportunity
as Duty Slash adds Sheen to Jewellery

Buying up 10-15% in Nov-Dec; 6% levy, lower charges make India more attractive than Dubai

Sutanuka Ghosal

Kolkata: Dubaiisstartingtolose its lust-
re as a gold haven for non-resident Indi-
ans (NRIs)in transit. A Customs duty cut
and labour arbitrage have made it more
cost-effective to buy gold jewellery in In-
dia than stoppingover in the Emirate.
Leading jewellers said NRI purchases
have risen 10-15% during November-De-
cember, from a year earlier, with sales for
the two months likely to touch 80 tonnes.
Dubai has traditionally been a top gold
buying destination for NRIs and Indian
tourists, who are now shifting their or-
ders to local jewellers. This is because

prices fell following a cut in import duty
on gold to 6%, from 15%, in July. Jewelle-
ry making charges are also much lesser
in India — at least half those in Dubai —
due to lower labour costs, pushing NRIs
towards their native country.

NRIs usually visit India during winter
— also wedding season — and were
known to purchase gold jewellery while
travelling viathe UAE.

Joy Alukkas, chairman of the epony-
mous chain, said gold jewellery pur-
chases by NRIs at its India
stores have risen10% on-
year this wedding se-
ason (November
15 to December
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Making charge of gold jewellery
in India is less than Dubai

Local jewellers ask for 10-20% against
25-35% making charge in Dubai
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Mandatory hallmarking,
HUID have increased )
confidence among NRI buyers &

15). “On the contrary, sales have reduced
atour Dubaioutletsasmost NRIsarenow
preferring to buy gold jewellery from In-
dia,” he said. The Kochi-based chain has
160 stores, with 35 outlets in Dubai.

Dubaileviesa 5% valueadded tax (VAT)
ongoldjewellery. Indiareducingcustoms
duty to 6% means Dubai’s VAT isn’t suffi-
ciently low to beat the labour cost diffe-
rential.
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“Labour is cheaper in India, so jewellers
ask for a making charge of 10-20%, as aga-
inst 25-35% in Dubai," said Rajesh Rokde,
vice-chairman of AllIndia Gem & Jewelle-
ry Domestic Council.

Inasingle instance, NRIs tend to buy at le-
astZ5lakh worth of jewellery, which canin-
crease toZ25lakh. Gold rate in the physical
market was Rs 75,547 per 10 gm on Friday.

India's demand for the precious element
surged 18% on-year in the September quar-
terto 248.3million tonnes as the import duty
cut and subsequent lower prices sparked a
revival in jewellery demand, according to
the World Gold Council. Overall, in the first
nine months of calendar 2024, demand rose
by 8.6% over the year-ago period. Sales were
buoyant during Dhanteras and Diwali at 40
tonnes, according to industry estimates. In
the past year, gold has given a 23% return,
making it attractive to consumers.

“Overseas gold is cheaper than in India is
just a mindset, which has started chang-
ing,” said Rajiv Popley, directorat Mumbai-
based Popley & Sons, which has a presence
in UAE. “Thelabour cost is significantly lo-
wer in India. Moreover, with the introduc-
tion of mandatory hallmarking and HUID
number, any question over the purity of
gold in India has been addressed.”

Indian handmade jewellery holds a speci-
al appeal for NRIs. Those from Gujarat ha-
ve a liking for Rajkot handmade jewellery,
while those from South India are deeply
drawn to temple jewellery crafted in Tamil
Nadu and Kerala, said Aksha Kamboj, vi-
ce-chairman of India Bullion & :leweilers
Assoclation,

'Kolkatti' gold jewellery, named after Kol-
kata, where it is crafted and designed, is ve-
ry popularamong NRIs, with most storesin
India and Dubai stocking these products.

Bhargav Baidya, a gold trade analyst, sa-
idthe1% duty differential between jewelle-
ry in India and Dubai can be
made up because Indian je-
wellers will offer some disco-
unt to keep their customer
base intact and for customer
acquisition. "If volume in-
creases, jewellerstakethatsmallhitin pro-
fitability,” he said.

Elaborating on the benefits of buying gold
in India, Popley said jewellers often see in-
stances of a spouse who buys gold bangles
during overseas travels that do not fit well
and need to be altered in India, or necklace
designs that don’t interest the targeted fami-
ly member. "These flexibilities are in India.
Before the duty cut, consumers would inva-
riably prefer Dubai due to price differential,
but not anymore," said Popley.
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